














could merge with my day job. I was working for Ralph Lauren 

as an editor and motion graphics artist. I invited my boss at the 
time to a screening of my short film Dame Factory, and to my 

surprise he came! It was a film that I directed, edited and was the 

lead on visual effects. The film did really well; it won awards in 

film festivals globally and had tons of press along with very 

opinionated reviews due to its provocative and grotesque nature. 

My boss said, "Wow, I didn't realize you had this capability of 

directing. We need to get you on some projects." Through that, I 

started coming on sets and directing shoots at work. It gave me 

confidence that a very personal point-of-view and unique style 

translated to the commercial space. The lesson was that everyone 

should continue to pursue what speaks to them, allowing people 

to see the layers of talent we all have. I started directing more, 

handling productions, and really thinking about motion in a 360 

perspective. Understanding where it's going to go and being 

part of the pre- and post-production helps to achieve the vision 

beforehand. The goal is that you and everyone involved has a clear 

idea of what you are going to deliver at the end and how it will 

impact the audience. 

Canyou speakto the idea of360? 

The 360 approach is thinking about how the content is going to be 

everywhere and what the customer journey is; on social, short

form, long-form, paid, organic, in-store, and on the website. You 

are then starting to see the world that is created around one 

project. What the goal is, who is the audience, and what you need 

to do in order to grab their attention. For each platform, what is 

the business strategy? You may have 7 platforms you are thinking 

about. 

In the beginning of my career, I thought of projects as just 

being great videos. I was thinking visually about what I wanted. 

I started realizing I was missing how it was connecting to the 

bigger picture-what is the impact versus just what I think is cool. 
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There's an accountability to all of the shareholders, including; 

the brand, marketing and creative teams. You're all part of this 

ecosystem where deliverables are more than visual art and impact 

is seen as tangible growth of impressions, dollars, and social 

engagement. 

What are your thoughts on motion design for social media? 

Motion design will never go away because it is such an impactful 

way to speak to an audience. For social media specifically, you 

have 3 seconds to get somebody's attention. Motion design works 

so well because it catches your eye immediately and can feel like 

a loopable piece that doesn't have a beginning or end. It keeps you 

hypnotized as you look at it. Kinetic typography allows you to tell a 

story very quickly on social where audio maybe isn't being played. 

You can deliver someone a message in less time than copy or an 

image can on its own. There was a quote by Dr. James McQuivey 

that a video is worth 1.8 million words per minute. This sentiment 

captures the power of video. 

How have budgets been impacted? 

It has been such an evolution. The majority of traditional 

advertising budgets and paid media for video content now goes 

to social. The push is on Facebook, lnstagram, YouTube and 

Snapchat. And those are just the current platforms. Every year the 

budgets go down and the amount of content and deliverables goes 

up. Just because it is on social doesn't mean it shouldn't have a 

standard of production value. That is the challenge-focusing on 

how to tell several native stories within one campaign shoot. With 

budgets being smaller, how do you get around that? Somebody 

is shooting with a mobile phone, somebody else is shooting on 

a camera and also thinking about the story in small, 10-second 

micro stories versus one long narrative. It is being diligent about 

the money we are spending, and also experimenting with new 

techniques. Shooting solely on a mobile phone doesn't create the 












