
Example: Questions for Understanding Behavior
How do you prefer to purchase board games?

● In-store

● Online

● Other

○ Logic: why do you prefer to purchase board 

games that way? (open text)

With which stores have you purchased board games online?

● Multiple-choice with "other" option

How often do you purchase board games online?

● 1-2 times a month

● 3-4 times a month

● 5+ times a month

Why do you purchase board games online?

● Either: multiple choice with answers from previous 

research and "other" option OR open text

What is your main goal when visiting an online board game shop?

● Multiple-choice with other

Is there anything you look for on an online board game store that 

is missing?

● Yes/No
○ Logic, if yes: what are you looking for?

Have you ever returned a board game you purchased online?

● Yes/No
○ Logic, if yes: Why did you return it? (open text)



Example: Questions for Gathering Opinions
Think about a time when you purchased a board game 

online. How was your experience?

● Scale: Very good, good, neutral, bad, very bad

● Why (open text)

Think about a frustrating experience you had purchasing a 

board game online. What happened to make that 

experience frustrating?

● Open text

What is the most difficult part of buying a board game 

online?

● Either: multiple choice with answers from previous 

research and "other" option OR open text

What do you look for when going to an online board game 

store?

● Open text

What would make you purchase a board game online?

● Open text

How would you improve the experience of purchasing a 

board game online?

● Open text

What do you like about purchasing board games online?

● Either: multiple choice with answers from previous 

research and "other" option OR open text



Example: Questions for Prototypes
What are your initial impressions of this website?

● Open text

What is the most important information on this 

page?

● Open text

What information is missing?

● Open text

What information is confusing to you on this 

page?

● Open text

What would you change to improve this page?

● Open text

Would you use this page?

● Yes/No

● Logic: why or why not?



Example: User Feedback Survey

Would you recommend our product to a friend?

How would you describe our product in X words?

How does our product compare to this 

competitor’s product?

On a rating scale from 1 to 10; how do you rate 

our product?

What do you like least about our product?

How easy is our product to use?

Which feature (or features) of our product are 

most important to you?

Which feature (or features) of our product are 

least important to you?



Example: Questions About a New Feature or Tool

Closed Questions

● Have you used [new tool/feature]?

● How easy was it to use [new tool/feature] 

on a scale of 1 (very difficult) to 5 (very 

easy)?

Open-Ended Questions

● What are your first impressions of [new 

tool/feature]?

● What is one thing you would change about 

[new tool/feature]?



Types of Questions



Types of Scales





Intro Professional Template Example
Hey [name], (if you don't know the person's name, you can say: "Hi there!")

We're working on [the topic and goal of research]. It would be great if you could complete a quick survey 

— it will take you [average time] minutes. We will use your feedback to improve our product and make it 

more useful for you. Thanks for your help!

Best,

[your name and role in a company]



Survey Example







BACKGROUND
Case Study | 07

8%
YES

92% 
NO

50%
PURCHASED

37% 
NONE

13% 
BOTH

Have you ever purchased or sold an 
item on eBay?

Is eBay  your primary online 
marketplace?

SURVEY RESULTS | 38 Respondents



“there’s an issue of authenticity of the advertised item.”

“Sellers trying to rip people off, or packages lost in transit.”

“Fake or stollen products.”

Have you, or anybody you know, encountered any issues 
while using ebay?

BACKGROUND
Case Study | 08

“I haven’t used it mainly because I am intimitated by it. It seems 
complicated to use”.



Would you be more likely to sell your items on eBay if you 
could easily determinehow much your items are worth?

BACKGROUND
Case Study | 09

Very likely
13.16%

Likely
42.11%

Neither likely nor unlikely
23.68%

Unlikely
21.05%

Very unlikely
0%




