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WIC Mobile 
Case Study
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SUBSCRIPTION SERVICES 

LOW INCOME WORKERS 

MODERN

SCENARIO

PERSONA

MODIFIER
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Because of this, I switched my focus to what people were subscribing to. 

After seeing survey resulst from about 30 people, my indings showed a few things: People are 
interested in personal care, and food. Since companies like Hers, Curology, and Ritual have 
secured the accessible personal/healthcare formula, I turned to food as my go-to. 

Once I nailed down my scenario, I reevaluated my focus and realized I was not considering my user 
persona nearly enough. The challenge in creating a subscription service for low income workers is 
that these services, in the way we generally think of them, are expensive. It was important for me 
that my solution was not blue sky, but took into consideration real limitations. By implementing 
my modifer, modern, on government programs like EBT or WIC, I was now creating a solution that 
would not only update neglected government programs, but was highly accessible to my audience.

QUESTION: WHAT IS THE ONE SERVICE 

YOU WOULD HAVE PROVIDED, ALL 

HURDLES ASIDE? 

RESPONSES: 12

FOOD RELATED: 7 

CONCLUSION: FOOD IS DOWN BECAUSE OF 

PRICE, NOT NECESSITY. 

QUESTION: WHAT IS THE BIGGEST 

INHIBITOR OF SUBSCRIPTION SERVICES? 

RESPONSES: 24

FOOD RELATED: 14 

CONCLUSION: SUBSCRIPTIONS ARE 

EXPENSIVE, THIS CONFLICTS WITH MY 

TARGET AUDIENCE.  

QUESTION: WHAT IS YOUR YR INCOME? 

RESPONSES: 24

BELOW 60k: 21 

CONCLUSION: ALTHOUGH MY 

PARTICIPANTS IDENTITIES WERE VERY 

HOMOGENOUS, MY RESPONSES SHOW 

THAT MY TARGET AUDIENCE WAS INFACT 

LARGELY REPRESENTED.  
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Since WIC is a government 
program, chances are 

that inding that resources 
would be fairly easy. The 

website has a lot of good 

information and many 

people have vouched for 

WIC over the yeras. 

The only way the user can 

get their irst WIC check 
is through an in-person 

appointment. The website 

says this takes only 30 

minutes and the user can 

walk away with their irst 
check, however wait times 

are much longer.

Single parents don’t have 
time to take off work for 

these meetings. This could 

be streamlined digitally 

and then followed-up with 

someone in person as 

needed. 

Finding a store that accepts 

WIC is a challenge in itself. 
Many stores don’t, or do 
with only a small selection. 

Once the user has found a 
store, next comes matching 

groceries to the right specs. 

There is no guide or 

booklet for this problem. 

With maps being so 

accessible, a network for 

WIC stores seems like a 
no-brainer.  This, as well as 

grocery information, should 

update regularly and on an 

accessible platform. 

Besides matching each 

product to its picture in 

your WIC booklet, the user 
must also keep each item 

with it’s corresponding 
check. Users can not 

combine checks and must 

go under (not over) their 

limits to be safe.   

This is outdated on many 

levels. The ammount of 

paper, time, and energy 

wasted in this process is 

immaculate to families who 

rely on this system. 

The user must ring up each 

order seperately by check. 

Items must be put on the 
belt in the order read on 

the check. If an item is 
wrong, the user must run 

and replace it to not loose 

their spot. The user is also 

subject to harassment.   

WIC needs to move to 
cards or digital pay, as it is 

unnessesary to seperate 

orders. Users get harassed 

for so many reasons, 

that the most affective 

improvement would be 

to remove the need to go 

inside the store itself. 

In order to renew, the user 
must meet again with their 

WIC representative every 
so often. If you have a child, 
this is much more frequent 
once they turn 5.  Again, 

this is an outdated form of 

veriication and actively re. 

A way to keep records 

digitally and verify them 

regularly would be a quick 
solution to this issue.   

There is no sure way to 

make sure all of your 

information is up to date. A 

grocery store may change 

its products before the 

book updates. There is an 

honor system for these 

instances, however the user 

is typically denied.     

Again, the fasted way to 

stay updated is to move 

to a digital platform. If 
something is changed 

in the internal system, 

altering an app would be 

considerably faster.   
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Presley Sytsma

UX Case Study


