360 PROJECT 1 CRIT METHOD

There are 3 main categories to focus on:
COMMUNICATION, DESIGN, USABILITY

PHASE 1 – SPEED CRITIQUE DATING
four – 5 minute rounds. Ask your ‘date’ to give you first impressions on each of the following categories & sub-categories. Use the space below to take notes for yourself based upon the feedback they give you. You will need to time each session. 




DATE 1

COMMUNICATION
Brand Values/Communication – have your date describe what they think the brand values/attributes/vibes of this organization are based upon for each design variation. 










DESIGN
Layout, typography, color, assets/treatment, contrast, negative space, alignment, hierarchy, unity…










USABILITY
Navigation – clear groupings, labeling, prioritizing, clear and consistent location

Content/Organization – choice of content that is on the page aside from the nav. Prioritization and flow of content










DATE 2

COMMUNICATION
Brand Values/Communication – have your date describe what they think the brand values/attributes/vibes of this organization are based upon for each design variation. 










DESIGN
Layout, typography, color, assets/treatment, contrast, negative space, alignment, hierarchy, unity…










USABILITY
Navigation – clear groupings, labeling, prioritizing, clear and consistent location

Content/Organization – choice of content that is on the page aside from the nav. Prioritization and flow of content






















DATE 3

COMMUNICATION
Brand Values/Communication – have your date describe what they think the brand values/attributes/vibes of this organization are based upon for each design variation. 










DESIGN
Layout, typography, color, assets/treatment, contrast, negative space, alignment, hierarchy, unity…










USABILITY
Navigation – clear groupings, labeling, prioritizing, clear and consistent location

Content/Organization – choice of content that is on the page aside from the nav. Prioritization and flow of content






















DATE 4

COMMUNICATION
Brand Values/Communication – have your date describe what they think the brand values/attributes/vibes of this organization are based upon for each design variation. 










DESIGN
Layout, typography, color, assets/treatment, contrast, negative space, alignment, hierarchy, unity…










USABILITY
Navigation – clear groupings, labeling, prioritizing, clear and consistent location

Content/Organization – choice of content that is on the page aside from the nav. Prioritization and flow of content






















PHASE 2 – FOCUS GROUP

Time: You will need to time the group for each step. 

STEP 1:  5 minutes max: The group will quietly place comments directly on your designs related to the categories below. Choose different sticky note colors or color of text to correspond with each category or label your comment with “communication,” “design,” or “usability.” 

STEP 2:  1 minute: Everyone chooses a favorite overall design and places a larger sticky note or a comment above their favorite design variation all at once.

STEP 3:  10 minutes max: Discuss these choices and the comments above and use the space below to take notes based upon feedback. Make sure to discuss each category.





CATEGORIES:

COMMUNICATION 
Brand Values/Communication – what are the overall brand values, attributes, or vibes that your designs are giving off. 








DESIGN
Layout, typography, color, assets/treatment, contrast, negative space, alignment, hierarchy, unity…








USABILITY
Navigation – clear groupings, labeling, prioritizing, clear and consistent location

Content/Organization – choice of content that is on the page aside from the nav. Prioritization and flow of content









